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TexHonorMA AnA NpousBoACTBa HaNMUTKOB, NPOAYKTOB NUTaHUA
U YyNakKoBKU: CTaHKU, YCTAHOBKU U KOMMNOHEHTbI

EmKocTU
Ha Noboun
TBOM BKYC

CmecyTensHbIit 62K AnA cmos 100, 000 7, Ha CMOHecywelt koBike, pabouee gasnexue + 0,5 Gap /-0,005 Gap.

HekoTopbie U3 Hawux Kakablii TaHK YHUKaneH. MoTomMy 4To OH paspaboTaH UCXoAA U3 BalLKX 3aNpoCoB.

NYYWUX KNUEHTOB: Pazmepbl, €MKOCTb, AM3aiiH: BCE MNpeAHa3HauYeHo ANA YNyYleHUA NpoayKTa

M AAA onTMMM3auMM BGusHec-npouecchbl. Y Hac CONMAHAA U yHUBepcasibHas

D &M CTPYKTYypa. Mbl COAMAHARA, YHUBEPCANbHAA CTPYKTYpa U CNOCOGHbLI BbIMONHATL

parmalat 4 C/IOXKHbIE 334a4u: BOT NOYEMY Mbl ABIAEMCA NapTHepoMm B TedeHue 40 netT MHOTUX
* KomnaHuii B Utanum u B mupe.

Heinekerni
SANBENEDETTO open your world

SVINWIL CifRa

16, 20831 SEREGNO

Industrie Fracchiolla S.p.a.
S.P.133 per Valengano km 1,200 - 70010 Adelfia (Ba)
T.+39080 4596944 F.+39 080 4596810 | N D U S T R | E FRACCHIOLLA

www.fracchiolla.it
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~ RUCHE D.0.C.G. 201

LIAN RED WINE 2019 ’

NWNO IN 4

PUNTIPOINTS
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Sensorialista

100% AUTOCHTHONOUS

www.montalbera.it

 MHopenbHA Montalbera
' 6bina OCHOBaHa B Ha-
)4arne 20 Beka B obna-
S ctn ropopos Mpana,
KacTtaHbone MoHgeppaTto u
MoHTemaHbo.

Hauano

B cepepuHe 80-x ropos ce-
MbA MopaHpo Havana pacum-
peHune nytem nokynku semnm
B npueraloLyx TeppuTopmuax
1 NocafoK HOBbIX BUHOIpas-
HWUKOB, rnaBHbIM 06pa3om
Ruché. CerogHa suHopens-
HIO OKpY>KaeT HenpepbIBHbIN
y4acToK 3emu, NOKpPbITbIN
BUHOrpagHuUKamm.

Mx BbicaxkmeaioT NOJTHOCTbIO
Ha CKJIOHax X0JIMOB, 4YTO fnaeTt
J103€ pasnIin4vyHylo aKCno3uumio
W No4BY, OT rJIHbI 40 U3BECT-
HAKa.

JNanre n MoHdeppaTo
YHuKanbHbIM acnekT, Bcerga
BblaenAswmn Montalbera Ha
BMHOAEbYeCKOM NaHaLa-
¢Te NbeMoHTa, cocTouT B
TOM, YTO COeaMHAET cobo
nBe Hanbonee BaXkHble 30HbI
BUHOZenvA B pervoHe: MoH-
theppaTo u JlaHre.

UcToku
Cemba MopaHAao npoucxo-
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CELLARS IN: CASTAGNOLE MONFERRATO (AT) - PIEDMONT - ITALY!

auT u3s JlaHre, n 3T UCToKN
Hen36eXxHO OCTaBunn cnes B
VX BUHOrpagHuKax U BUHax.
KactunboHe TuHenna, poa-
HOM ropoa SHpuko Pukapno
MopaHpo, ocHoBaTena BuHO-
AenbHW, nmeeT okono 15 ra
BMHOrpagHukos ¢ Moscato
d’Asti. C aTux BuHOrpagHukos
Montalbera npovssoguT BMHO
Moscato d’Asti DOCG San
Carlo, Ha3BaB ero B yecTb
uepksu Cax Kapno, pacrono-
YXEHHOW BCEro B HECKOMbKUX
MeTpax OT BUHOAEMbHY.

Mnoabl Buna
MokoneHnamu cemba MopaH-
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dunococum Montalbera.
Mpearnbl, KOTOpble CTaBAT
nnoabl BUHOLENVA B LEHTpe
BCEro 1 npv 3TOM NPeBO3HO-
CAT YHUKaNbHOCTb BMHOrpaa-
HUKOB. Kaxxoe BUHO UHTep-
npeTupyeTca no-pasHomy, oT

stretch of vineyard-covered
land encircles the winery. The
vineyards are planted entirely
on hillsides, giving the vines
different expositions and soil,
from clay to limestone.

In the Monferrato

and Langhe

A unique aspect that has
always distinguished Montal-
bera in the Piedmontese win-
emaking landscape is that the
winery sits astride two of the
region’s most important wine-
making zones: the Monferrato
and the Langhe.

Origins

The Morando family’s origins
are from the Langhe, and this
connection inevitably found
its way into their vineyards

Hep>Kaseloler cTanu oo gpe-
BECVHbI, OT Nepe3peBaHunA

[0 yBAAaHue, 4To6bl ny4lue
pacKpbITb MHOrOrpaHHOCTb
KaXkaoro copTa.

www.montalbera.it

and wines. Castiglione Tinel-
la, hometown of the winery’s
founder Enrico Riccardo Mo-
rando, has about 15 hectares
of the winery’s vineyards,
planted with Moscato d’Asti.
Montalbera produces Moscato
d’Asti DOCG San Carlo from
these vineyards, naming it
after the Church of San Carlo
located just a few meters from
the winery.

Fruit of the Wine

For generations, the Morando
family has believed and invest-
ed in Piedmontese viticulture.
For years, they have passion-
ately dedicated themselves to
the development of the native
variety Ruche.

Because of their ongoing com-
mitment, today Montalbera
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arises as one of the great win-
eries of Piedmont. The foun-
dations of their success lies in
solid, recognizable values that
translate very clearly in the
wines they produce.

Rigor and planning. Interpre-
tation and terroir. These are
the basis for Montalbera’s
productive philcsophy. They
are ideals that put the fruit

of the wine at the center of
everything, and in doing so
exalt the uniqueness of the
vineyards. Each wine is inter-
preted in different ways, from
stainless steel to wood, from
overripe to witharing, in order
to best develop the multifacet-
ed personality of each variety.

www.montalbera.it

=

Strategic
Communication




